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THERE’S AIRTIME, AND 
THEN THERE’S THIS

TAKING STORM CHASER FOR A SPIN

     A funny thing happens when you put 
something on the internet, people react 
very strongly. 

   When Kentucky Kingdom announced 
their new for 2016 Rocky Mountain 
Construction coaster, Storm Chaser, 
predictions fell into two categories: 
“OMG this is going to be CRAZY” or 
“this looks really boring.” Seeing how 
we were only a few hours away from the 
park, we only saw fit that we accept our 
invitation to attend the ride’s media 
day.
     When we got there, we realized we 
were in for way more than we expected. 
We were told that not only would we 
have the chance to ride Storm Chaser, 
but we would have TPED exclusive time 
riding two of the park’s other flagship 
coasters, T3 and Lightning Run. On top 
of that, we would be on camera to be a 
part of the park’s promotional mate-
rials. That sounded like a pretty sweet 
deal on its own, but the icing on the 
cake was when Ed Hart, the owner of 
the park, welcomed us and told us that 
he’d visit us later on in the day to ask 
us about our thoughts on the park, and 
talk about his ideas for the future.
     So with coffee in hand and camer-
as rolling, we walked through the park, 
finding ourselves impressed with the fit 

and finish of the place. After a few laps 
on the coasters, we were each inter-
viewed about what we thought of them, 
and some of us even had to recreate our 
rides on camera! I guess you could say 
we had our own “Storm Facers.” Ha.
     But what about the star of the show? 
Can a smaller, 100ft RMC still compete 
in the big leagues? Oh yes it can. Some-
how, even when the ride starts bleeding 
speed near the end, it still delivers un-
believable amounts of airtime.
     But what’s more important than the 
ride, is the people we met. While the 
event had to be rescheduled by a week 
due to weather, we were still able to 
meet some great people in the amuse-
ment industry. And networking is the 
key to success. That’s why TPED exists 
in the first place, I suppose.
     Huge thanks to Ed Hart and the en-
tire Kentucky Kingdom for making me-
dia day an incredible time! Curious to 
see the resulting video? You can check 
us out on the official Storm Chaser 
commercial, which is pretty exciting.

written by 
Zach Jordan, Secretary

WHAT A GREAT SKYLINE
SPRING BREAKS TAKES TPED TO SKYNEXT

THE NEW GUYS

     For the average college student, spring break 
is spent at the beach, on a cruise, or visiting 
home. I guess you could say we visited our sec-
ond home.
 
     Five of our members chose to visit the most 
magical city on earth, Orlando, FL and luck-
ily we had a great excuse. After getting word 
of the event at IAAPA back in November we 
attended the 2nd Annual SKYnext, hosted by 
Skyline Attractions. We weren’t sure what to 
expect, and a final schedule hadn’t been re-
leased, but we heard rumors of free food. So 
what did we really have to lose?
     After just an hour though, we knew we 
were in the right place. We began with a tour 
of their facilities, where we learned the fun-

damentals of Skyline’s design process for 
Crazy Couch and Strike-U-Up. 
     By lunch we didn’t think it could get much 
better, until we were served Honolulu Hot 
Dogs and acknowledged that this is certain-
ly the pinnacle of living. Just in day one, we 
had speakers from Disney and SeaWorld to 
talk about their journey into the industry 
and what they’re working on now. We got an 
inside look at the developments for their new 
coaster Mako at SeaWorld as well as Cobra’s 
Curse at Busch Gardens Tampa. 
     During breaks throughout the day we also 
had the opportunity to network with not 
only industry professionals, but students 
just like ourselves from all around the coun-
try and learn about their experiences. The 
day was closed out meeting at Fun Spot Or-
lando, where we did some…on-site research. 
     Being our first time, we didn’t have high 
expectations for such a small park, but were 
absolutely blown away by the cleanliness and 
value of the park with four go-kart tracks and 
their small but powerful GCI creation, White 
Lightning.
     Day two we got to dig even deeper. We 
heard from Mark Stepanian from Premier 
Rides discuss his experiences, having faced 
the same obstacles that we are today when 
it comes to breaking into the entertainment 
industry and that sometimes you’ve got to 

do some dirty work to get to the dream job. 
From Universal Studios we learned the flip-
side of the Disney-Universal war and the 
work that has gone into this new territory of 
Harry Potter. 
     We also listened to Dynamic Attractions 
give us a little more on the design of their 
past attractions, and their outlook for the 
company with Unlimited Attractions. After a 
long day of soaking up as much knowledge as 
we could, we all jumped in the car and headed 
to the back entrance of SeaWorld for an ex-
clusive construction tour of Mako, complete 
with hard hats. It sure is a beautiful coaster 
and we can’t wait to ride it next time we’re in 
town. SKYnext finally concluded with a ride 
on the Orlando Eye, one of the newest attrac-
tions to the Orlando area!
     In just two days we learned more than we 
could have possibly imagined and ate hot 
dogs far beyond our stomachs’ capacities. We 
are so grateful for the opportunity Skyline 
Attractions provided and their investment in 
future young professionals of their industry 
as well as setting an example for their com-
petitors. Students from Purdue will certainly 
be attending the event for years to come. And 
if you didn’t think we went to Disney World, 
you’re absolutely wrong.

Written By Alysa Baird
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Now that the academic year has wrapped up, we’re 
proud to announce the 2016-2017 TPED officer board!

Dan Rogers
President

Brandon Hardin
Vice President

Daniel Shishino
Treasurer

Zach Jordan
Secretary

LAYING DOWN 
    THE RAILS
     Purdue has a saying: Think Summer. Summer for us means intern-
ships, classes, co-ops, apprenticeships, etc, that we’re doing some-
thing valuable during our breaks. Trying to break into the amuse-
ment and entertainment industry always seems like a daunting task, 
but several of our members are well on their way. 
     Over the next few months, we’ll have TPED members working in 
parks, as part of teams in operations, maintenance, and more, and a 
lucky few have been offered internships as engineers in the industry. 
We wish our luck to all of them! And congratulations to our most re-
cent graduates, they’ve worked hard for many years, and now they’re 
on their way. 

THE NEXT GENERATION OF THEME PARK INNOVATORS STARTS HERE.


